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Interact With Us!
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Our presenters

Katie McElroy 

Director of Operations 

Erin Ward-McCarty 

Digital Project Manager
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Which metric  do you prioritize most to 
measure your websiteÕs success? 

1. Organic tra ! c 

2. Engagement time (time on page) 

3. Conversion rate 

4. Bounce rate 

5. Other (let us know in the chat!)
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How  are you currently using AI?
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Have you seen a change in web traffic  
over the last 6 Ð 8 months?
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What we found
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W E B I N A R

Web traffic dropped across the board 
and AI is a major culprit.

AI experts predict that businesses could experience up to 
a 64% decline in website tra ! c in 2025, driven by the rise 
of AI-powered search summaries, such as GoogleÕs AI 
Overview , which provide direct answers to user queries 

and reduce the need to visit websites.
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¥ When Google rolled out its AI 
Overview feature in February 
2024, it appeared at the top of 
search results for an astounding 
64 !  to 91 !  of queries. 

¥ As search engines evolve to 
Òanswer enginesÓ itÕs not just 
about showing up on the front 
page of Google anymore.

W E B I N A R

How AI is changing search behavior
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1. Voice search 

2. Uses natural language processors 

3. Focuses on semantic relevance

W E B I N A R

How AI Overview chooses what 
to feature and GEO updates



15

W E B I N A R

Measuring what matters



16

1. Engagement time 

2. Engagement rate 

3. Click through rate (CTR) 

4. Conversions

W E B I N A R

Metrics that define success
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¥ Do you know your audience?

W E B I N A R

Take a step back and audit your 
content strategy
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Take a step back and audit your 
content strategy

right  
person

right  
message

right  
time

right  
channel



19

¥ Are you ignoring technical SEO basics? 

W E B I N A R

Take a step back and audit your 
content strategy
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Optimization is not a one-time thing
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You canÕt track success 
if youÕre not tracking 
the right stuff
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Set up a follow up call



Q&A



Thank you


